
The advent of the Internet and 
social media has made the 
concept of sharing become a 
profitable peer-to-peer (P2P) 
business model, making it easier 
for individuals and organizations 
to find each other and earn from 
underutilized resources.

Education is a key in changing people’s perception

The survey result indicates positive and significant relationships between past experience,  
education and sharing activities

Both Extrinsic and Intrinsic Motivators Encourage Sharing Activities 

Extrinsic values such as economic reward from reallocation of unused 
resources as well as intrinsic values such as enjoyment and altruism 
gained from sharing are the key motivators

Utilize Unused Resources through Sharing Activities

The three most popular sharing activities of Hong Kong are: 
private car sharing, crowdfunding and room/flat rental 
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Dynamic change in traditional business model

Instead of taking businesses away from traditional businesses, Sharing Economy activities 
actually help reduce wastage of resources

Sharing Economy is about making profit from sharing resources whereas traditional economy 
is owning resources and reselling for profit

Top 3 Reasons to Sharing Economy are 
Saving money, easy-to-use platform and fun

Aside from tangible experience 
like cost saving, a majority of 
the Internet users also find that 
sharing activities are actually  
interesting and enjoyable

Experiences gained from Sharing Activities

Hong Kong Internet users engage in sharing activities not because they prefer to share, rent or 
borrow unused resources, but about the experience they gained from sharing activities

WHY DO HONG KONG PEOPLE TAKE PART IN SHARING ECONOMY?II.

A research by HKIRC targeting nearly 1,500 Internet users in Hong Kong reveals that nearly 30% 
of the respondents have engaged in Sharing Economy

HOW IS SHARING ECONOMY IN HONG KONG?I.

WHAT ARE THE IMPACT ON SHARING ECONOMY OF HONG KONG?III.

Nearly 30% respondents 
have taken part in 
sharing activities 

There is a considerable 
group of novel users 
(nearly 50%) who have 
engaged 1 to 3 times 
in sharing activities

The Sharing Economy 
Starts to Take Off in 

Hong Kong

80% of the Internet   
users surveyed   
are consumers in the  
Sharing Economy,   
indicating that sharing  
activities become a   
new consumption   
behaviour

Changing Hong Kong 
Online Shopper’s 

Consumption Behaviour

An Informative and Quality Platform Encourage Sharing Economy Participation

Well-designed user interface, trustworthiness and ease of navigation facilitate smooth 
co-creating, online sharing and P2P activities, thus encourage user participation

Security is Always Our Concerns

Security is always the key concern to Internet users on engaging sharing activities

Novel users may be reluctant to sharing activities because of concerns over online security


